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A harbor once famous for it’s imports and exports and high class society.   
Now, Salem has attracted an influx of new age tourists, ones looking to immerse

themselves  in the “bewitching” attractions.  

⁺ ⁼



With the recent worries submerging among Salem citizens and the need to 
bring Salem back to its roots I was curious to know where exactly the 
tourists attractions are and what type they are.

1. Map tourist attractions in Salem
2. Differentiate between Authentic and 
Commercialized attractions within the city
3. Determine what is the heart of the attractions 



Step 1: Compile list of addresses in Excel



Step 2: Locate a base layer that will provide streets



Step 3: Geocode the addresses



Step 4: Delineate Authentic and Commercialized AttractionsDefinitions:

Authentic Tourism (Cultural Tourism) - All movements of persons to specific 
cultural 
attractions, such as museums, heritage sites, artistic performances and festivals 
outside their normal place of residence. (ATLAS)

Commercialized Tourist - a person who travels outside their residence to visit 
a site of staged authenticity. (Defined for the project) 



Step 5: Use ArcTools to determine the “heart” of the attractions 
& analyze the sites locations further



The Mean Center tool gave a geographical center, or ‘heart’ to each 
of the two types of attractions.

Authentic Center- Between Union Street & Hawthorne Blvd.Commercialized center- behind the Peabody Essex Museum



The second analysis utilized the Nearest Neighbor tool.  This 
statistically identified the average distance between each point 
within the authentic sites and commercialized sites layers.  

The average distance between both the Authentic 
and the Commercialized sites was 0.56 miles.

0.56 Miles



The tourist attractions mapped in Salem are clustered
The Authentic Sites are centered outside of the true center of 

Salem’s downtown area
The commercialized Sites have taken over the in the center of 

Salem’s downtown
Further research including visitor tracking data would 

enhance the map and allow for advanced analyses 
The world of GIS is boundless and intimidating

Winter Island, Salem, MA
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